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with the language barrier being one of a kind. Ukraine is also involved in this process as

a prospective candidate to join EU. As a part of such efforts Ukraine tries to establish
and develop cooperation with other countries, and this implies cross-cultural communication.
A successful communication process can be fruitful only if we possess the knowledge such
countries’ not just the language but their culture and customs as well.

In 1827 Goethe wrote that translating labor was and still is one of the most important
and worthy matters connecting the entire universe together. These words characterize the
translator as a creative person who carries the works beyond the limits of one’s national culture.
A translator within the realm of his work enriches language and culture of the target and source
languages.

In the process a translator may face a lot of problems and realia translation is one of the
most difficult and topical one, and it suggests a perfect ground for our investigation.

The word realia comes from medieval Latin, in which it originally meant «the real things»,
i.e. material things, as opposed to abstract ones. In translation, Realia are words and expressions
for culture-specific material things. S. Vlakhov and S. Florin, the Bulgarian translators, were the
first to carry out and in-depth study of realia. They indicated that since realia carry a very local
overtone, they often pose a challenge for the translation [1].

S. Vlakhov and S. Florin determine realia to be a particular category of the expressive
vocabulary, including words and word-combinations naming the objects of life, culture, history
of a nation which are unfamiliar to another one. The researchers note that the process of realia
translation needs a particular approach, because they do not have a corresponding equivalent in
other languages, as they are bearers of national and historical connotation [1, p. 2].

There are many definitions of term «realia». Some of linguists examine realia as a variety of
nonequivalent words, another confirm that it is the same.

However, we incline V. Komissarovs’ point of view. He says that realia is not only facts of
culture life of the country but also proper names, geographical names, names of buildings etc
[3, p. 4].

There are many classifications of realia, depending on the sign, which provides the basis.

I n our current era of globalization countries try to break down barriers separating them
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Thus, Z. Proshina proposes to divide realia into 4 types: unique realia (balalaika — balalaika,
matrioshka — Matryoshka); analoges (drug-store — pharmacy); similar realia with different
functions (cuckoo 's call — asked for by an American girl to find out how soon she will get
married) — call of the cuckoo — counted by a Russian to find out how long s / he will live); language
lacunae of similar notions (clover-leaf — aBTomobunbHas pasBsA3Ka B BUAE KAeBepHOro ancTa) [5].

G.Tomakhin defines onomastics realia, which include: geographical names (toponyms),
especially with the cultural and historical associations; anthroponomy realia these are the names
of historical figures and characters of fiction and folklore, historical facts and events in the life of
the country, the names of state-institutions and governmental agencies and many others.

The words, denoted by the appellative lexicon: geographical terms, features of the natural
geographic environment, flora and fauna, and some words (including general terms) relating to
the political system, socio-political life, legislative system, military affairs, the arts, education,
manufacturing and industrial relations, customs and traditions [6].

All of the given definitions characterize the notion of «realia» as a linguistic unit, naming the
elements of the «alien» culture, which have national, historical, local and every-day life coloring
and absent in other cultures and languages.

The category of realia as a linguistic unit is not finalized, and there are a lot of opinions.
However, majority of scholars (A.F. Fedorov, S.I. Vlakhov, S.T. Florin, etc.) agree that realia can
be expressed by independent words and word-combinations, which are semantically equivalent
to these realia [1; 2; 7; 8].

Distinctive feature of realia is nature of its content (connection of the specific object with a
certain country, nation, social community) and the link to a certain period of time. On the basis
of these features, S. Vlakhov and S. Florin proposed the detailed classification of cultural realia:

a) geographic realia:
1) physical geography and meteorology (tornado, tsunami);
2) endemic species (iguana, cheryomucha).

b) ethnographic realia:

1) everyday life (spaghetti, koumiss, sauna);

2) work (rancho, kolkhoz, consierge);

3) art and culture (kazachok, balalaika, chastushki);

4) ethnic objects (cockney, yankee);

5) measures and money (arshin, pud, peseta).

¢) political and social realia:

1) reginal administrative agencies (county, hutor);

2) offices (duma, forum, khan)

3) social and political life (Bolshevik, samurai, madame);

4) military realia (katyusha, marshal, ataman) [1].

However in the view of the globalization process and wide international business relations,
we would like to address the problem connected with translation of American Business English
realia into Ukrainian.

Having reviewed the theoretical basis of this aspect we have found American Business
English realia to be poorly studied.

Therefore, we decided to provide our own definition and classification of American Business
realia:

Realia of business are vocabulary units peculiar to a certain nation which denote objects,
notions, situations, practices and phenomena as an integral part of the business and economic
relations between people as to organization of business, management, production, distribution,
marketing and so on.

The classification of American Business realia:

I. Names of US companies and organizations: General Motors Corp., MGA, Starbucks.
1. Work:

Personnel and Human Resources: CEO, back office.

Business tools: silo, ticker tape.

Organization of labor: bylaws, an entry level.

Recruitment and dismissal: pink slip, stress interview.
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Wages, salary and benefits: wage price spiral.
lll. Trade:
. Names of goods and services: squashes, spa.
Production: farm out, beta test.
. Marketing: brand makeover, cash cow.
. Price policy: prestige pricing, year end sale, rain check.
. Sales: Joe six pack, bundling strategy.
. Promotion: icebreaker, clutter.
IV. Measures and money: foot, visa card, gallon.
V. Accounting: allocation, massage.
VI. Finances: factoring, credit line.
VII. Bank operations: T-bills, blue chips.
VIII. US tax legislation: tax shelter.
IX. Insurance: underwriter,
X. Ethics: code of ethics,
XI. Business documentation: Occupational Safety and Health Act.
Xll. Associations, Trade Unions and Government Organizations: American Bar
Association, Food and Drug Administration, Illinois CPA Society

Culturally-bound expressions like realia are among the prominent translation problems,
especially when translation occurs between two distinct languages like English and Ukrainian
which are considerably separated both linguistically and culturally. Yet, we ought to ask ourselves
if there are any set strategies that a translator can employ to tackle realia despite the obvious
specificity of the issue? As with other questions of relative character there is no universal
approach meant to solve all problems with realia either.

Indeed, the correct variant of realia translation — an equivalent which is able to impress the
reader in a way as the author of the origin composed. Frequently, it is the key element which
represents the describing picture in a whole. In order to achieve this goal, the translator should
consider all possible options of translation and choose the most appropriate.

Means of realia translation are predefined with:

— the character of the text,

— importance of the realia in the context,

— nature of the realia,

— reader of the translated text.

According to A. Fedorov, the following three methods can be distinguished:

1) transliteration (complete and partial),

2) creation of new words or word-combinations,

3) finding close equivalent [7].

A more detailed classification of the methods of translation was offered by S. Vlakhov and
S. Florin:

I. Transcription.

IIl. Translation (replacement):

a) neologism:

b) calque

c) semi-calque;

d) the semantic neologism.

lll. Approximate translation:

a) the genus-species lineg;

b) the functional equvalent;

c) adescription, explanation or interpretation.

IV. Contextual interpretation [1].

With the purpose to define the peculiarities in translation American Business realia into
Ukrainian we have studied both different sources of theoretical literature and analyzed the
number of authentic American editions of business orientation [8; 9; 10].

The carried out analysis has proved that the main difficulty in translation of American
Business realia into Ukrainian is the semantic component contained in each realia. Thus,
translator may use the following means in order to render them correctly:
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1. By Transcription or Transliteration

By «transcription» we mean: transmission of sounds of a foreign language using the letters
of the alphabet of the receiving culture.

Eg.: ABC — «ER-Bi-Ci».

Whether or not the receiving culture and the source culture use the same or different
alphabets involves further inconsistencies if the alphabet is different, the change is all the more
necessary (although there are also text insertions in different alphabets) so that the receiving
culture reader is able to process the message. If the alphabet is the same, there can be cases of
adaptation reproducing the pronunciation (for example, the English chewing gum can become in
Italian «ciuinga», and be treated as an Italian word of feminine gender).

Transliterarion is on the other hand transmission of letters of a foreign word using the
letters of the alphabet of the receiving culture.

Eg.: Burger King — «byprep KiHr».

The emphasis of transcription is, therefore, on sound, while the emphasis of transliteration
is on the graphic form. When transliteration is taken to the extreme, it is possible to anyone
(even a computer) to reconstruct the original form of a word, as if it were the coding/decoding
of the Morse alphabet.

One could even go further, and say that the transcription approach is useful in direct
interpersonal relationships, in everyday, matter-of-fact situations, while transliteration is useful
in the more intellectual relationships, mediated by written formulation.

2. By Transcription or Transliteration and Explication of Their Genuine Nationally Specific
Meaning.

In many cases the lingual form of realia conveyed through transcription or transliteration
can not provide a full expression of its lexical meaning. As a result an additional explication of its
sense becomes necessary. It happens when the realia are introduced in the Target Language for
the first time or when the realia are not yet known to the broad public of the Target Language
readers. The explanation may be given either in the translated passage/speech flow, where the
realia are based, or in a footnote — when a lengthy explication becomes necessary:

Eg.: DuPont — «AtoMoHT», oaHa 3 HaMBNAMBOBILWMX rpyn ¢iHaHcosoro Kanitany CLUA.

3. By calque

Calque or loan translation is a word or phrase borrowed from another language by literal,
word-for-word (Latin: «verbum pro verbo») or root-for-root translation.

Eg.: Shadow Cabinet — TiHbOBMIA KabiHeT.

4. By Translation of Componential Parts and Additional Explication of Realia

The proper meaning of some realia can be faithfully rendered by the way of regular
translation of all or some of their componential parts and explication of the denotative meaning
pertaining to the source language unit. Such and the like explanations can not, naturally, be
made in the text of translation, hence they are given usually in the footnotes:

Eg.: blue chips — «6nakuTHI dilKkmn»1

1- nepLlIoKAnacHi LiHHI nanepw, AKi 3aBXAM BigPI3HAOTbCA HU3bKUM PU3NKOM 3HELLHEHHA.

6. By Descriptive Explaining/Explication Only

When the transcription/transliteration can not be helpful in expressing the sense of realia
or when it might bring about an unnecessary ambiguity in the Target Language narration/text
explications and explaining are used.

Eg.: tabloids — manodopmaTHi razetv 6ynbBapHOro Hanpamy.

7. By Ways of Word-for-word or Loan Translation

A faithful translation of sense realia may be achieved either by the way of word for-word
translation or by the way of loan translation.

Eg. Salvation Army — Apmia NoOpATYHKY.

6. Translation by Means of Semantic Analogies/Equivalents

There are some peculiar notions in both the languages. Consequently, similar/analogous
national notions in different languages may appear as a result of direct or indirect borrowings
[12]:

Eg.: Food and Drug Administration — YnpaBniHHA 3 KOHTPO/ItO 33 NPOAYKTAMM i NiKamu.
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In conclusion, it is essential to emphasize that the problem connected with the translation
of American Business realia into Ukrainian is considered to be a topical one, since there is a
great number of these realia in a language and the aspect is poorly studied. Moreover, in order
to feel free in a foreign culture a person should constantly refresh his knowledge as the society
development influences language enrichment. New realia appear and old may become just
ordinary words; therefore, the aspect will be topical at all times.

Bibliography

1. Bnaxos C. Henepesogumoe B nepesoge. Peannn. «Munuctepctso Nepesoga». COOpHUK
craTei. 1969 / C. Bnaxos, C. dnopuH. — M.: CoBeTckuit nucatens, 1970. — 320 c.

2. Weiuep A.l. NepeBoa v nnHrenctuka / A. 4. Lsenuep. — M.: BoeHunsgar., 1973. - 326c.

3. Komucapos B.H. Jlunrenctrka nepesoga / B.H. Komucapos. — M.: MexayHapoaHble OT-
HoweHumA, 1980. — 167c.

4. Komucapos B.H. NMocobure no nepesogy € aHIUIACKOrO A3blKa Ha pycckuid / B.H. Komuca-
pos, A.N. Peukep, B.N. Tapxos. — M.: Bbicwas wkona, 1965. — 268 c.

5. MNpouwmHa 3.I'. Teopus nepesoga / 3.I. NpowwnHa. — Bnagmusoctok: [BrY, 2002. — 254 c.

6. TomaxuH I'.[. MparmaTtMyecknin acnekT nekcuyeckoro ¢poHa cnosa / I.A. TomaxuH // du-
nonornyeckme Haykm. — 1988. — Ne 5. — C. 54-67.

7. ®epopos A.B. OcHoBa 06Lei Teopun nepesoaa (J/IMHrBucTMueckuin oyepk) / A.B. dego-
poB. — 3-e n3ga,, nepepab. n gon. — M.: Bbicwas wKona, 1968. — 234 c.

8. 3opisuak P.MM. Peania B XyAQ0XHbOMY MOBJIEHHI; MepeKnafo3HaBumii acnekt /
P.M. 3opiBuak. — JIbeiB: IHO3emHa dinonoria, 1994. — 286 c.

9. 3opisyak P.M. Peanin i nepeknag, / P.M. 3opisyak. — /IbBiB: IHO3emHa ¢inonoris, 1989. —
198 c.

10. NanoHorosa H.A. f3blkOBble peannn amepuKkaHckoro 6usHeca / H.A. JlanoHorosa. — K.:
MapnameHckoe nspatennctso, 2004. — 224 c.

11. CynepaHckana A.B. MpuHumMnbl nepegaum 6e33KkBUBaneHTHoOW nekcunku / A.B. CynepaH-
cKana // BennkobpuTaHua, AMHIBOCTPaHOBeAYECKU cnoBapb. — M.: dunosornyeckas mbicib,
1978. -568 c.

12. deHeHKko H.A. fI3bIK peannini U peannn s3blka [DNeKTPOHHLIN pecypc] / noa pea.
A. A. KpeToBa. BopoHes: BI'Y, 2001. — Pexxum gocrtyna: http://www.rusnauka.com/18 EN_2009/
Philologia/48556.doc.htm

CTaTTIo NpUCBAYEHO 0COBANBOCTAM Mepeaadi peanii amepuKaHCcbKoro bisHecy yKpaiHCbKOK MOBOIO.
ABTOpP BMC/NIOB/IIOE AYMKY, WO acneKT nepeaadi peaniii amepuKaHcbKoro 6isHecy Heg0CTaTHbO BUBYEHUI,
NPOMNOHYE CBOE BU3HAYEHHA MOHATTA, KNacudikaLito peanii amepuKaHcbKoro 6isHecy i BUAiNA€ HalbinbL
NPUNHATHI cnocobu nepeaaui.

Knrovosi cnosa: peanis, MixcKynemypHuli acriekm y nepekaaodi, peasii amepukaHcbKo20 bi3Hecy, Kna-
cugikayis.

CtaTba MocBALLeHa 0COBEHHOCTAM nepesayn peanunii amepmKaHCKoro 6rsHeca yKpamMHCKUM A3bl-
KOM. ABTOP BbIpasKaeT MHEHWe, YTO acMeKT nepesayv peanunii amepuKaHCKoro 6usHeca HeLOCTaTOYHO U3-
yYeH v npeaaaraeT cBoe onpesesieHne NoHATUSA, KNaccudUKaLMIo peannili amepuKaHCKoro busHeca v Bbi-
aenset Hanbonee npegnoYTUTE/IbHbIE CNOCO6bLI Nepeaaqun.

Kntovesbie ¢108a: peanus, MexckyanbmypHsll acnekm 8 rnepegode, peasauu aMmepuKaHCKo2o0 busHe-
ca, Kaaccugpukayus.
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