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The article deals with the functioning of the expressive and communicative phraseology of modern 
German in online German-language media. The analysis has confirmed the existing tendency of increasing 
in modern mass media of expressive function, cross-stylististic redistribution of lexical and phraseological 
material. The expressivity, intertextuality, multimedia and interactivity of online media are defined as their 
constitutive characteristics. The readership of online media is much wider than that of print media. Anoth-
er distinguishing feature of online media is the activation of feedback from readers. It is noted that the au-
thors actively use phraseological expressive and communicative formulas in headlines of publications. One 
of the basic principles of formulating headlines is to convey as much content and emotionally-valued atti-
tude as possible striving for saving of language means. This explains the active use of phraseological units 
as headlines. A common phenomenon is the semantic transformation which is performed as double actu- which is performed as double actu-which is performed as double actu- double actu-double actu-
alization of idiom meaning. The double actualization of the meaning of phraseological units can be regard-
ed as semantically condensed formulation. It is a manifestation of the author’s individuality, his creativi-
ty and possesses affective potential. The recipient may derive from “guessing” an expression that has mul-
tiple reading options intellectual satisfaction, and the number of cognitive effects when interpreting the 
expression increases. Due to the technological features of the Internet media the activation of the literal 
meaning of an idiom through the context is often enhanced by an image. The combination of language and 
image is the most important means for understanding in the media space. The ability to “read images” is 
one of the major cultural competencies, because their perception requires a strong foundation of cultural 
background knowledge. Creative visualization is becoming significant. Phraseological expressive and com-
municative formulas are often used as interview headlines, duplicating one of the respondent’s remarks. 
The readers’ comments are a reflection of the audience reaction to the journalistic text. The main func-
tion of German expressive and communicative idioms in the comments of the readership is to express their 
own assessment of the events covered in the article and to create an appropriate emotional feedback. It 
is argued that these units, mainly the core of this functional-semantic field (units with a high and medium 
frequency of use) can be regarded as precedent phenomena that convey folk humor and express common 
emotional-evaluative wolrdview.

References
1. Styshov, O.A. Ukrainska leksyka kintsia XX stolittia (na materiali movy zasobiv masovoi informatsii) 

[Ukrainian vocabulary of the late twentieth century (based on media texts)]. Kyiv, KNLU Publ., 2003, 388 p.
2. Burger, H. Phraseologie: eine Einführung am Beispiel des Deutschen [Phraseology: an introduction 

using the example of German]. Berlin, Erich Schmidt Publ., 2007, 240 p.
3. Buerki, A. Furiously fast: On the speed of change in formulaic language. Yearbook of Phraseology, 

2019, vol. 10 (1), pp. 5-38.
4. Burger H., Dobrovolskij, D., Kühn, P., Norrick, N.R. (eds.) Phraseologie: Ein internationales Handbuch 

zeitgenössischer Forschung [Phraseology: An Internati onal Handbook of Contemporary Research]. Berlin, Mou-Phraseology: An Internati onal Handbook of Contemporary Research]. Berlin, Mou-: An Internati onal Handbook of Contemporary Research]. Berlin, Mou-An Internati onal Handbook of Contemporary Research]. Berlin, Mou- Internati onal Handbook of Contemporary Research]. Berlin, Mou-International Handbook of Contemporary Research]. Berlin, Mou- Handbook of Contemporary Research]. Berlin, Mou-Handbook of Contemporary Research]. Berlin, Mou- of Contemporary Research]. Berlin, Mou-of Contemporary Research]. Berlin, Mou- Contemporary Research]. Berlin, Mou-Contemporary Research]. Berlin, Mou- Research]. Berlin, Mou-Research]. Berlin, Mou-]. Berlin, Mou-Berlin, Mou- Mou-Mou-
ton de Gruyter Publ., 2007, vol. 1, 613 p.

5. Pilz, K.D. Phraseologie in der (regionalen) Tageszeitung [Phraseology in the (regional) daily 
newspaper]. EUROPHRAS 90: Akten der Internati onalen Tagung zur Germanisti schen Phraseologiefor-Akten der Internati onalen Tagung zur Germanisti schen Phraseologiefor- der Internati onalen Tagung zur Germanisti schen Phraseologiefor-der Internati onalen Tagung zur Germanisti schen Phraseologiefor- Internati onalen Tagung zur Germanisti schen Phraseologiefor-Internationalen Tagung zur Germanisti schen Phraseologiefor- Tagung zur Germanisti schen Phraseologiefor-Tagung zur Germanisti schen Phraseologiefor- zur Germanisti schen Phraseologiefor-zur Germanisti schen Phraseologiefor- Germanisti schen Phraseologiefor-Germanistischen Phraseologiefor- Phraseologiefor-Phraseologiefor-
schung, Aske, Schweden, 12.-15. Juni 1990 [Proc. the Intern. Conf. on Germanic Phraseology, Aske, Schwe-Proc. the Intern. Conf. on Germanic Phraseology, Aske, Schwe-roc. the Intern. Conf. on Germanic Phraseology, Aske, Schwe-oc. the Intern. Conf. on Germanic Phraseology, Aske, Schwe- the Intern. Conf. on Germanic Phraseology, Aske, Schwe-the Intern. Conf. on Germanic Phraseology, Aske, Schwe- Intern. Conf. on Germanic Phraseology, Aske, Schwe-Intern. Conf. on Germanic Phraseology, Aske, Schwe- Conf. on Germanic Phraseology, Aske, Schwe-Conf. on Germanic Phraseology, Aske, Schwe- on Germanic Phraseology, Aske, Schwe-on Germanic Phraseology, Aske, Schwe- Germanic Phraseology, Aske, Schwe-Germanic Phraseology, Aske, Schwe- Phraseology, Aske, Schwe-Phraseology, Aske, Schwe-, Aske, Schwe-Aske, Schwe- Schwe-Schwe-
den, June 12-15, 1990]. Stockholm, Almqvist och Wiksell Internat. Publ., 1991, pp. 181-209.

6. Skog-Södersved, M. Phraseologismen in den Printmedien [Idioms in the print media]. Phraseologie: 
Ein internationales Handbuch zeitgenössischer Forschung [Phraseology: An Internati onal Handbook of Contem-Phraseology: An Internati onal Handbook of Contem-: An Internati onal Handbook of Contem-An Internati onal Handbook of Contem- Internati onal Handbook of Contem-International Handbook of Contem- Handbook of Contem-Handbook of Contem- of Contem-of Contem- Contem-Contem-
porary Research]. Berlin, Mouton de Gruyter Publ., 2007, vol. 1, pp. 269-275.

7. Burger, H. Funktionen von Phraseologismen in den Massenmedien [Functions of idioms in the mass 
media]. Aktuelle Probleme der Phraseologie: Symposium, 27.-29.09.1984 in Zürich [Current problems in 
phraseology: Symposium, September 27-29, 1984 in Zurich]. Bern, Frankfurt am Main et. al., Lang Publ., 
1987, pp. 11-28.

8. Pieper, J. Vorkommen und Funktion von Phraseologismen in deutschen Fernseh-Talkshows 
[Occurrence and function of idioms in German television talk shows]. Wer A sägt, muss auch B sägen: Be-



ISSN 2523-4463 (print) ВІСНИК УНІВЕРСИТЕТУ ІМЕНІ АЛЬФРЕДА НОБЕЛЯ.
ISSN 2523-4749 (online) Серія «ФІЛОЛОГІЧНІ НАУКИ». 2020. № 1 (19)

iträge zur Phraseologie und Sprichwortforschung aus dem Westfälischen Arbeitskreis [If you saw A, you also 
have to saw B: contributions to phraseology and proverb research from the Westphalian working group]. 
Baltmannsweiler, Schneider Hohengehren Publ., 2002, pp. 287-298.

9. Ptashnyk, S.B. Strukturno-semantychni osoblyvosti frazeolohichnykh modyfikatsii ta yikhni funktsii 
v nimetskomu hazetnomu teksti. Avtoref. diss. kand. filol. nauk [Structural and semantic features of 
phraseological modifications and their functions in German newspaper text. Extended abstract of cand. 
philol. sci. diss.]. Lviv, 2003, 18 p.

10. Balsliemke, P. “Da sieht die Welt schon anders aus”: Phraseologismen in der Anzeigenwerbung; 
Modifikation und Funktion in Text-Bild-Beziehungen [“And then the world looks different”: idioms in 
advertising� Modification and functioning in text-image relationships]. Baltmannsweiler, Schneider Publ. 
Hohengehren, 2001, 339 p.

11. Khrabrova, V. English and German Phraseological Units with the Somatic Component Fist / Faust 
in Terms of Linguistic, National and Cultural Specific Features. Tomsk State University Journal, 2019, vol. 
440, pp. 35-44.

12. Guryanov, I.O., Rakhimova A.E., Rudnick, A. Socio-cultural aspect of coloristi c components of idi- I.O., Rakhimova A.E., Rudnick, A. Socio-cultural aspect of coloristi c components of idi-, Rakhimova A.E., Rudnick, A. Socio-cultural aspect of coloristic components of idi-
oms in German discourse. Revista QUID (Special issue), 2017, issue 1, pp. 800-805.

13. Sava, D. Zur Darstellung der Phraseologismen in der Neuauflage (2016) des Variantenwörterbuchs 
des Deutschen [About the representation of the phraseologisms in the new edition (2016) of the variant 
dictionary of German]. Muttersprache [Native Language], 2019, vol. 129 (3), pp. 254-264.

14. Blanco, C.M. Constructional idioms in German and Spanish from a contrastive point of view:  
A corpus-based approach by means of ironic comparisons. Yearbook of Phraseology, 2019, vol. 10 (1),  
pp. 65-88.

15. Fellbaum, C. How flexible are idioms? A corpus-based study. Linguistics, 2019, vol. 57 (4),  
pp. 735-767.

16. Manerova, K.V. Meaning ambiguity of idiom-constructions Gott weiss / weiss Gott in German. 
Discursive secularization as precondition for phraseological meaning. Vestnik of Saint Petersburg Universi-
ty. Language and Literature, 2019, vol. 16 (1), pp. 88-104.

17. Parina, I. Combinatorial Properties of German Idioms: a Corpus Study. Proceedings of the 45th In-
ternational Philological Conference (IPC 2016); (Advances in Social Science Education and Humanities Re-
search, vol. 122), 2017, issue 122, pp. 423-426.

18. Kristeva, Yu. Bahtin, slovo, dialog, roman [Bahtin, word, dialogue, novel]. Vestnik Moskovskogo 
universiteta. Seriya 9: Filologiya [Bulletin of Moscow University. Series 9: Philology], 1995, no 1, pp. 97-124.

19. Lutovinova, О.V. Lingvokulturologicheskie kharakteristiki virtualnogo diskursa: monografiya 
[Linguocultural characteristics of virtual discourse: a monograph]. Volgograd, Peremena Publ., 2009, 476 p.

20. Shchipitsina, L.Yu. Kompleksnaya lingvisticheskaya kharakteristika kompyuterno-oposredovannoy 
kommunikatsii (na materiale nemetskogo yazyka). Diss. doktora filol. nauk [Comprehensive linguistic 
characteristics of computer-mediated communication (with reference to German). Dr. philol. sci. diss.]. 
Arkhangelsk, 2010, 459 p.

21. Maar, Ch., Burda, H. (eds.) Iconic Turn: Die neue Macht der Bilder [Iconic Turn: The New Power of 
Images]. Köln, DuMont-Literatur-und-Kunst Publ., 2004, 452 p.

22. Burger, H., Buhofer, H., Sialm, A. Handbuch der Phraseologie [Handbook of Phraseology]. Ber-. Ber-
lin, Walter de Gruyter Publ., 1982, 433 p.

23. Stöckl, H. Die Sprache im Bild – das Bild in der Sprache: zur Verknüpfung von Sprache und Bild im 
massenmedialen Text; Konzepte, Theorien, Analysemethoden [The language in the image – the image in 
the language: to the relationship between language and image in the mass media text� Concepts, theories, 
methods of analysis]. Berlin, Walter de Gruyter Publ., 2004, 421 p.

Одержано 8.11.2019.


