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Annotation. The article discusses the areas of socio-cultural activities of people, the relationship
with them of social linguistics and the social content of metaphors. In this context, each of these three
interconnected phenomena has its own functions. The article determines the degree of their coordination
in the context of socio-cultural metaphors. Metaphors have a sociocultural background, due to which
cultural values can unite in a common system that positively affects the socialization of people. Sociocultural
metaphors form the structure of basic concepts that are part of the worldview of people. Here we can talk
about universal values. Metaphors arising in the sociocultural environment reflect the characteristics of those
areas of activity to which they relate. The sociocultural sphere of activity includes the spiritual life of people
and its practical manifestations. This includes the field of art, literature, language, life, national traditions and
customs. Sociocultural activity activity means activity in any social sphere. Therefore, the socio-cultural part
of the metaphor is the environment in which it is formed. The semantic space of each people, ethnic group
is formed depending on the social and natural conditions of their existence. The richest metaphor is formed
with the complication of social relations based on direct communication. To this should also be added the
diversity of the natural environment. It is no coincidence that the diversity of the natural landscape and
climatic conditions is manifested in the imagery and flexibility of human thinking. An analysis of the main
approaches to the problems of metaphor from the point of view of the sociocultural environment of their
formation showed that the researchers took into account the target audience and the goals of communication.
The complexity of the problem led to a variety of approaches to its study.

Consideration of both practical and theoretical aspects of the methods and features of enriching
the vocabulary of the English language through the formation and development of metaphors has
shown that the metaphor of the language is directly related to its speakers and to the environment in
which they live and act. In the context of globalization, new parameters of the functioning of language
processes appear, which requires a new, more in-depth analysis. The formation of new approaches
to the theory of metaphor is also based on the consideration of the features of modern sociocultural
metaphor in each of the languages that are functioning today, including in English. This direction
of metaphor development is the most effective, because it determines the mood of people, their
attitude to life, to each other. The interaction of linguistics and linguistics in this area of research can
give fruitful results.
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